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The Low Threshold of Entrepreneurial Success 
 

Most people who dream of success as an online entrepreneur imagine it to be some 
out-of-reach endeavor that may only be achievable by a stroke of luck for a few people 
who attempt it. 
 
But the reality is, the bar is actually set pretty low for people who want to earn a living 
online. The fact is, many view basic work tasks as insurmountable obstacles, when in 
reality, they’re not doing much more than a corporation would require of them if they got 
hired to work for someone else. 
 
The only difference is, you’re creating your own path, and the insecurity that comes with 
that is what defeats you, not the industry itself. There are five fundamental things you 
can do to ensure you coast through this process with ease.  
 

Be Your Biggest Supporter, Not Your Worst Enemy 
 
A lack of confidence is a dream killer, so if you go into this business assuming you’ll fail, 
you’re probably right. One of the things that intimidates most people is comparing 
themselves to other, already successful marketers.  
 
You see their incredible earnings and hear their tale of rags to riches and it sounds like 
lightening couldn’t possibly strike twice. The most basic mindset you have to possess is 
that you are capable. 
 
You’re going to have enough people not believing in you along the way – your friends 
and family who have no idea about online marketing and think everything is a scam, 
your prospective customers who look at everyone suspiciously until they prove 
themselves, and affiliates and others in your industry who wonder if you’ll be a 
legitimate and ethical person or someone who ruins their reputation. 
 
Why would you add yourself to that list of naysayers? You have to fight for this career, 
believe in it – in your abilities to serve an audience and help others with whatever it is 
they want to know. 
 
Don’t think you have to be all things to all people. It’s not possible, and it shouldn’t be! 
Let’s say you’re going into the diet niche and you choose to represent a calorie deficit 
demographic.  
 
You’re going to have people who argue and say everything else is better – keto, fasting, 
and so on. Instead of fretting that someone may disagree with you, accept that it’s 
perfectly okay (even welcomed) if people weed themselves out and find someone else 
who they resonate with more.  
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You want to be the go to person for what you excel at, not a jack of all trades and 
master of none type of marketer. When you believe in yourself, you’ll be able to reach 
milestones and achieve goals in your business.  
 
Another thing that helps when you’re your biggest supporter is that you won’t hesitate to 
raise your prices when it’s warranted. Some newcomers price themselves right out 
business.  
 
A true professional knows how to stay competitive, and how to not back down whenever 
someone balks at paying a bit more than someone else. Let them go find their cost-
savings leader and you be the kind of marketer who caters to people who do value your 
insight, because they’re out there – you just have to be bold and brave enough to value 
yourself! 
 

Develop a Love of Learning 
 
If you’re going to be a leader or coach of any kind, helping people with their goals in any 
niche, you have to develop a love of learning. This isn’t the typical school type of 
learning you couldn’t wait to escape. 
 
This is driven by your passion to help people. One thing that intimidates many people 
and prevents them from succeeding is that they mistakenly believe that if they have no 
degree or certification, they can’t compete in the marketplace.  
 
But when you’re helping others with things as a leader or coach, you don’t need all of 
that. As a doctor or lawyer, you would – but not for these purposes. Your job is to stay 
informed! 
 
You just need the ability and desire to help people. To do that, you should want to stay 
informed of cutting edge information and a variety of strategies that you could pass 
along to your audience.  
 
There are many ways you’ll add to the information you already know. For example, 
you’ll want to monitor the news in your niche to see if there’s something groundbreaking 
you can share.  
 
Read books. Watch to see what your competitors are sharing. See what questions 
people are asking. If there’s a trade magazine for your niche, get a subscription! And be 
innovative, too.  
 
You might come up with your own tips or advice on how people can achieve a goal in 
your niche that no one else has considered to date. As long as you’re willing to be the 
go to individual they can trust to keep them informed, your audience will continue 
following you for advice.  
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Don’t worry if someone else in your niche has a PhD and you don’t. You may be better 
informed about current news, or be better at sharing information than the other person, 
and that’s what really matters.  
 

Get Committed to the Routine of an Entrepreneur 
 
Routines are important when you’re working for yourself. It holds you accountable to 
whether or not you’re making progress versus allowing yourself to get away with being a 
slacker just because you can.  
 
Not only that, but it helps you step up and serve your audience better, too. They rely on 
you for consistency, and if you’re not in a routine of carrying out tasks like posting to 
your blog or emailing them, the random communication will wear thin. 
 
The first thing you want to have in your routine is to check emails. You want to stay on 
top of customer support issues, so that if someone needs your help, they know they’ll 
have your attention right away.  
 
You may want to do it more than once a day – such as checking morning, afternoon and 
evening. You want to set up a schedule for how often you do things, such as creating a 
blog post or email – or posting to a social networking site.  
 
You may decide that on certain days of the week, you’ll create certain kinds of content, 
such as written, video or podcasts. Or, each day you’ll do a certain number, like one of 
each, Monday-Friday.  
 
Part of your routine strategy should be eliminating distractions from the time you spend 
working. When you set up a routine, it won’t help if you’re constantly being interrupted – 
whether it’s by your family or a habit, like binge watching Netflix.  
 
Your routine should take into account things that have to be done daily (or several times 
a day) as well as things that only happen every so often. You want to be committed to 
your routine without being inflexible.  
 
Being flexible will allow you to maintain control over your business and enjoy the 
freedom that comes with being an entrepreneur. You’ll have to find that fine line 
between exploration of what works best for you and avoidance of things you have to do 
that you’re dreading.  
 
Sometimes, you may not develop the perfect routine right away. This is something you 
may have to tweak as you go. For example, if you find that you started off only emailing 
your subscribers once a week, but they convert better when you email daily, that’s a 
change that would have to be worked into your new routine.  
 
You want to create a routine that allows for unexpected events or circumstances. It 
should also be one that helps you enjoy your career. Don’t burden yourself with a 
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grueling schedule that has you working 18 hour a day and barely enjoying the success 
you’re creating.  
 

Stay Ethical and Align Yourself with the Right People  
 
Ethics in this industry are paramount to your success. Reputation is everything, and if 
you ruin it with poor decisions, and a poor understanding of how others can affect you, 
all of your efforts will be wasted.  
 
The first thing you have to do is maintain a system of ethical standards for yourself. For 
example, what’s your rule on refunds? Is it one rule across the board, or are you 
flexible? 
 
It’s okay to be hardnosed about it, but you need to ensure everyone is made aware 
ahead of time, and don’t sneak some small print into your copy that hides it from your 
prospective buyer.  
 
What about things you recommend? Are you the type who sees it as a free-for-all where 
you’ll promote anything and everything to your customers, and say it’s their fault if they 
buy something wrong? 
 
Or do you shoulder the responsibility of giving your audience good advice on what to 
spend money on, even if it’s not something that you, yourself are selling? Think of how 
you would want to be treated. 
 
Whenever it comes to ethics, always think of yourself as a consumer before making 
your rules for how you do things. You wouldn’t want to be led astray or assume 
something, only to find out the person selling it to you was being sneaky about the truth.  
 
It isn’t just about your own ethics, either. Some people sabotage their success just 
because they rub elbows with the wrong, unscrupulous people. If you befriend all kinds 
of entrepreneurs who lack ethics, and people see you chatting with them on their posts, 
or mentioning them publicly, they’ll just assume you’re part of the same crowd. 
 
That’s what often happens with online marketing. People who tend to not care about 
ethics cross promote one another, and it hurts the reputation of everyone they’re 
associated with.  
 
How can you learn of someone’s reputation? First, watch their track record. You’ll see if 
they have a lot of refunds, if people are bad-mouthing the products, and so on. Your 
own networking with others will help you hear and see the truth because many cases of 
scams and unethical behaviors are not openly discussed, but instead, talked about in 
private message among friends.  
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Listen to your subscribers, too. You might mention someone you think is above the 
board, but several subscribers email you to alert you to the truth – that the person isn’t 
ethical.  
 
It’s okay if you didn’t know ahead of time, but once you know, if you continue hanging 
around (even virtually) those who lack morals in business, then you’re casting a shadow 
of doubt on your own business practices.  
 

Analyze Your Efforts Over Time 
 
Everything you do is a process of leveling up. You start out as a complete newbie – an 
unknown – and grow into a formidable entrepreneur who starts to set the pace for how 
things go in your industry. 
 
In order to achieve that level of expertise and authority, you’ll want to periodically 
analyze how you’re doing things. Every successful company does this – looks at ways 
to improve over time.  
 
It’s the same for online marketers. You need to know when to drop something or add 
something to your business. You have to know when you should replace a strategy with 
something new, or pursue something you had hesitated on before.  
 
To improve, it means you embrace the process of wearing both your employee and your 
boss hat when you analyze your efforts. Be blunt with yourself about how things are 
going.  
 
Do you stink at writing content? Be honest! Then find a solution. Does that you buy 
private label rights? Or outsource your content to a ghostwriter? Maybe! Or, it might 
mean you learn how to write better yourself, depending on how much you need to 
improve.  
 
You can even survey your customers and subscribers to ask how you can improve. 
There are many companies who survey their customers and people love giving 
commentary on their experience.  
 
You need to listen with thick skin, though. If someone is brave enough to be honest 
about where you could improve, don’t lash out at them – thank them for giving you the 
power to make changes and level up in your business.  
 
Becoming a successful entrepreneur online isn’t something few have the ability to 
achieve. It’s just that most people are floundering without any processes or 
accountability for how they embark on this journey, and with a little determination and 
fortitude, you’ll have no problem enjoying a fruitful career for years to come.  


